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• Involved in the production of official labour market statistics and 
conducts in-depth statistical research to identify labour market 
trend, supporting policy evaluation through data-driven insights

• Collaborates actively with academic institutions, government 
agencies, and other stakeholders on data-sharing and research, 
and delivers talks to tertiary students on evolving labour market 
trends

• Presents at internal and cross-agency forums on Singapore’s 
labour market developments, including international conferences



Manpower Research and Statistics Department

National Statistical Agency on labour market statistics in Singapore

Our work and services

We collect, analyse, and disseminate essential statistical information on Singapore's labour market

We serve diverse user communities by providing products and services that are objective, timely, accurate and 

relevant 

Our reports, tables, interactive charts, videographics and infographics can be accessed via stats.mom.gov.sg

http://stats.mom.gov.sg/


Our key 
stakeholders

Individuals

Researchers

Schools

Public sector

Businesses

Media



Our main outreach channels

The press

STAT101

LecturesWebsite

Social media Collaborations
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Our website: 
mom.stats.gov.sg



Interactive 
benchmarking 
tools

For individuals and businesses



Tableau dashboards that accompany each release
   For users who prefer a visual storytelling
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Harnessing the 
power of social 
media

Beyond traditional media, we also utilise social 
media such as Instagram and TikTok for greater 
outreach



Technical 
briefings for 
the media

To highlight our latest releases, as well as 
explain technicalities of the data



Beyond the 
numbers

To help people understand our work beyond 
the data we release, we also go behind the 
scenes via the press and our own newsletters



STAT101 briefings

To educate users such as fellow public officers, 
or the media on common labour market 
statistics, how to use them, and avoid 
misinterpretation 



Guest lectures at universities about emerging labour 
market trends

16/9/2025

General labour market talks about how students 
could utilise the latest data for job search

Labour market talks at universities



Collaborations with 
academia on joint 
studies



Measures of success and awareness

2.3 million page 
views in 2024

Increasing 
page views

Increasing partnerships, 
collaborations

From stakeholders

Positive 
feedback

More utilising labour 
market data accurately

Less 
misinterpretations



Challenges

Catering to different 
stakeholders01

Balancing technical 
jargon vs easier 
communication
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Maintaining trust and 
credibility even as 
outreach increases
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Thank you
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